
 

 

DAFTAR ISI 

TANDA PERSETUJUAN SIDANG ....................................................................... i 

TANDA PENGESAHAN SIDANG ....................................................................... ii 

ABSTRAK ............................................................................................................. iii 

KATA PENGANTAR ........................................................................................... iv 

DAFTAR ISI ......................................................................................................... vii 

DAFTAR GAMBAR ............................................................................................. ix 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang .............................................................................................. 1 

1.2 Topik Laporan ............................................................................................... 3 

1.3 Tujuan Kuliah Kerja Praktik ......................................................................... 3 

1.4 Manfaat Kuliah Kerja Praktik ....................................................................... 3 

1.4.1 Manfaat Secara Teoritis .................................................................... 3 

1.4.2 Manfaat Secara Praktis...................................................................... 4 

1.5 Sistematika Penulisan.................................................................................... 4 

1.6 Lokasi dan Waktu...........................................................................................4 

1.6.1 Lokasi ................................................................................................ 4 

1.6.2 Waktu ................................................................................................ 5 

BAB II KERANGKA TEORI ................................................................................. 6 

2.1 Ilmu Komunikasi ........................................................................................... 6 

2.2 Marketing Communication............................................................................ 7 

2.3 Integrated Marketing Communication .......................................................... 7 

2.4 Event .............................................................................................................. 9 

2.4.1 Special Event (Acara Khusus)......................................................... 10 

2.4.2 Tujuan Special Event (Acara Khusus) ............................................ 12 

2.4.3 Fungsi Special Event ....................................................................... 12 

2.4.4 Elemen-elemen Special Event (Acara Khusus) .............................. 13 

2.4.5 Bentuk-bentuk Special Event (Acara Khusus) ................................ 15 

2.5 Sponsorship ................................................................................................. 16 

2.5.1 Manfaat Penggunaan Sponsorship .................................................. 17 

2.5.2 Tujuan Sponsorship ........................................................................ 18 
 

 

 

 

 

 

 

 
vii 



 

2.6 Penyusunan Proposal .................................................................................. 19 

2.6.1 Pengertian Proposal ........................................................................ 19 

2.6.2 Ciri-ciri Proposal ............................................................................. 20 

2.6.3 Manfaat Proposal ............................................................................ 22 

2.6.4 Keunggulan dan Kelemahan Proposal ............................................ 22 

2.6.5 Tujuan Penyusunan Proposal .......................................................... 23 

2.6.6 Syarat-syarat Menyusun Proposal ................................................... 23 

2.6.7 Membuat Proposal Pemasaran ........................................................ 25 

2.6.8 Proses Brief dan Proposal Advertising Agency ............................... 27 

BAB III GAMBARAN PERUSAHAAN TEMPAT PKL .................................... 29 

3.1 Tentang Binaya Komunikasindo ................................................................. 29 

3.2 Ruang Lingkup Pekerjaan Perusahaan ........................................................ 30 

3.2.1 Struktur Organisasi Binaya Komunikasindo................................... 30 

3.3 Struktur dan Job Description ...................................................................... 30  

3.3.1 CEO ................................................................................................. 31 

3.3.2 Managing Director ......................................................................... 31 

3.3.3 Client Service Departement ............................................................ 31 

3.3.4 Creative Departement ..................................................................... 32 

3.3.5 Production Departement ................................................................. 32 

3.4 Gambaran Unit Kerja Client Service Departement ..................................... 32 

3.5 Pelaksanaan Kegiatan PKL Sesuai Perusahaan .......................................... 32  

BAB IV PEMBAHASAN ..................................................................................... 34 

4.1 Gambaran Kegiatan Mahasiswa Selama PKL ............................................ 34 

4.1.1 Kegiatan Utama............................................................................... 34 

4.2 Pembahasan Perbandingan Pelaksanaan Kegiatan PKL antara Teori 

dengan Praktik ................................................................................................... 38 

         4.2.1 Penyusunan Proposal Sponsorship .................................................. 38 

         4.2.2 Binaya Komunikasindo Menggunakan Teori Event ....................... 41 

         4.2.3 Binaya Komunikasindo Menggunakan Teori Sponsorship............. 42 

         4.2.4 Tujuan Sponsorship ......................................................................... 43 

BAB V PENUTUP ................................................................................................ 46 

5.1 Kesimpulan ................................................................................................. 46 

5.2 Saran Untuk Binaya Komunikasindo .......................................................... 47 

 

DAFTAR PUSTAKA ............................................................................................... 

DAFTAR RIWAYAT HIDUP.................................................................................. 

LAMPIRAN 

Lampiran–1 Surat Diterima Praktik Kerja Lapangan 

Lampiran–2 Laporan Evaluasi Praktik Kerja Lapangan 

Lampiran–3 Lampiran Foto Kegiatan 

 

viii 



 

DAFTAR GAMBAR 

Gambar 4.1.1 Proposal Sponsorship Happyfresh .................................................. 35 

Gambar 4.1.2 List Database................................................................................... 36 

 

Gambar 4.2.1 Client Brief ...................................................................................... 38 

Gambar 4.2.2 Design Logo .................................................................................... 39 

Gambar 4.2.3 Design Flyer .................................................................................... 40 

Gambar 4.2.4 Design Umbul-umbul ...................................................................... 40 

Gambar 4.2.5 Detail Dekorasi Gate ....................................................................... 41 

Gambar 4.2.6 Angpao Voucher Happyfresh .......................................................... 42 

Gambar 4.2.7 Roll Banner Happyfresh .................................................................. 44 

Gambar 4.2.8 Artikel Happyfresh .......................................................................... 45 

Gambar 4.2.9 Voucher Promosi ............................................................................. 45 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
ix 


